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Who responded and how are we related?

Most are nonprofit workers and leaders - 52%

’ Nonprofit worker/leader, 52% ‘

I ‘ Nonprofﬁ volunteer, 31% ‘

Business worker/leader, 21% ‘
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Who responded and how are we related?
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Most receive a Pillar newsletter - 87%
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Most have been to events at IW - 73%
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And more than half online - 55%
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What else do we know about the respondents?

Urban/Rural Racial Identity
80% 80%
0% |White, 68%
70%
- Urb:m, o
50% 73 /o s0% | None of these
20% ool o: oiie;elr;ozt Indigenous, 3%
Both, neither, or — /_‘ Other Person of
30% prefer not to say, 18% e / \ / Colour, 15%
20% 4 Rural, 9% 5 2% \ Black, 4% —
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0% 0% ‘ i i
Age Sex
70%
60% - @O0
Over 50, . ——TT
50% 52% emale, 60%
50%
- Aged 30-50, "
ale,
Prefer not 39% N, % oo
3% 171 to say, 6% s None of the above or prefer |
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What else do we know about the respondents?

First language Length of residency in London

English, - More thGa;/lo
e N years, 69%
) - 0% 2-5 years, 11%
t::f‘;iji‘s’h (e): % Prefer not [
French, 9% 6-10 years, to say, 10% \ /

1 Prefer not 4l French, 5% |

T
to say, 3% \ )
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2404 8% I
Under 2 \ |
i years, 2% J
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What does the network think Pillar does?

Which items best describe Pillar’s purposes & activities? (Select any you think apply.)

Affordable training for nonprofit workers/leaders 80%

Producing & sharing data about local nonprofit sector : : : 1670

Programs & supports to help small nonprofits led by underserved communities. i | 63%
Seeking & creating opportunities for cross-sectoral collaboration | 59%

Community-facing webpage where members post volunteer opportunities 58%

Advocating for better regulatory environment 53%

Community-facing webpage where members post jobs 55%

Advocating for more equitable practices across nonprofits & community ) : T 53%

Community-facing webpage where members post events 52%

>

8%
8%

News & information about impact work to the community

=

Helping social enterprises find financing

Building awareness of social finance and social innovation 47%

Helping nonprofits build more inclusive workplaces 47%

Supporting businesses to embed social purpose T 44%
Providing discounts to partner programs 40%

Modelling & championing Decent Work practices i 35%

Building awareness of the UN SDGs 31%

Other (please specify). 8%
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144 responses (20 skipped); 1276 selections; avg almost 9/18(roughly ¥2)
#1 at 80%, but note that #17 is identified by nearly a third! 6



What do members & nonmembers think Pillar does?

Members & nonmembers mostly identify Pillar’s purposes & activities similarly, with some differences

Affordable training for nonprofit workers/leaders ' .

Producing & sharing data about local nonprofit sector

Programs & supports to help small nonprofits led by underserved communities

Community-facing webpage where members post jobs

Community-facing webpage where members post volunteer opportunities

Advocating for better regulatory environment

Seeking & creating opportunities for cross-sectoral collaboration
Advocating for more equitable practices across nonprofits & community
Community-facing webpage where members post events

Helping social enterprises find financing

IIH

News & information about impact work to the community
Building awareness of social finance and social innovation

Helping nonprofits build more inclusive workplaces

Providing discounts to partner programs
Supporting businesses to embed social purpose
Modelling & championing Decent Work practices
Building awareness of the UN SDGs

OF = = - e e e -

Other (please specify).
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How do ideas about Pillar vary by racial identity?

Some differences by race in ideas of Pillar’s purposes and activities. And selection patterns.
| |

Affordable training for nonprofit workers/leaders

Seeking & creating opportunities for cross-sectoral collaboration

grams & supports to help small nonprofits led by underserved communities
Helping nonprofits build more inclusive workplaces

Other

News & information about impact work to the community

Building awareness of social finance and social innovation

Helping social enterprises find financing

Producing & sharing data about local nonprofit sector

Advocating for more equitable practices across nonprofits & community
Community-facing webpage where members post events
Community-facing webpage where members post jobs

Community-facing webpage where members post volunteer opportunities

Providing discounts to partner programs % l

1

|
Building awareness of the UN SDGs % i —

Supporting businesses to embed social purpose — e — I

] |
Modelling & championing Decent Work practices * i ll

Advocating for better regulatory environment . ; : :
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What does the community most need from us?

For which does the community most need Pillar? (Select up to 5.)

Affordable training for nonprofit workers/leaders 68% 98
Programs & supports to help small nonprofits led by underserved communities 39% 56
Advocating for better regulatory environment 33% 47
Producing & sharing data about local nonprofit sector 32% 46
Community-facing webpage where members post volunteer opportunities 32% 46
Advocating for more equitable practices across nonprofits & community 31% 44
Seeking & creating opportunities for cross-sectoral collaboration 27% 39
Community-facing webpage where members post jobs 25% 36
Helping social enterprises find financing 21% 30
Supporting businesses to embed social purpose 17% 25
Helping nonprofits build more inclusive workplaces; 13% 19
Building awareness of social finance and social innovation 13% 19
News & information about impact work to the community 13% 19
Community-facing webpage where members post events 13% 18
Modelling & championing Decent Work practices 10% 14
Providing discounts to partner programs 9% 13
Other (please specify) 8% 11
Building awareness of the UN SDGs 6% 9
Answered 144 589 4.090277778

Skipped 20|Ttl Selections  |Avg selections

NB 144 responses (20 skipped); only 589 selections, so avg of only 4.
(i.e., Some respondents chose to narrow the focus to fewer than 5.) 9



What does the community most need from us?

For which does the community most need Pillar? (Select up to 5.)

Affordable training for nonprofit workers/leaders : | 6J!%
Programs & supports to help small nonprofits led by underserved communities | I 139%
Advocating for better regulatory environment - I 33%
Community-facing webpage where members post volunteer opportunities ‘ 32%
Producing & sharing data about local nonprofit sector 32%
Advocating for more equitable practices across nonprofits & community 31%
Seeking & creating opportunities for cross-sectoral collaboration 7

Community-facing webpage where members post jobs = | 25% AS my # 5, | ’d I i ke to i nCI u d e

Helping social enterprises find financing 21% : all of the last four options -
Supporting businesses to embed social purpose 1 17% : p rovidi ng mem bers a
News & information about impact work to the community | 13% : commun ity-fa Ci ng we b page
Building awareness of social finance and social innovation 13% : to pOSt VOI untee r, jO b
Helping nonprofits build more inclusive workplaces; 13% : (0] p pO rtu n itieS, eve ntS as we I I
Community-facing webpage where members post events : o 13% : as news an d infO
Modelling & championing Decent Work practices s 109 : I be I ieve YOU rwe bS ite iS
Providing discounts to partner programs 9% 1 i m pO rta nt !
Other (please specify) | 8% :
Building awareness of the UN SDGs E% :

NB 144 responses (20 skipped); only 589 selections, so avg of only 4.
(i.e., Some respondents chose to narrow the focus to fewer than 5.) 10




What does the community most need from us?
Which do you feel the community most needs Pillar for? (Select up to 5.)

Affordable training for nonprofit workers/leaders
jrams & supports to help small nonprofits led by underserved communities

Advocating for better regulatory environment

m;

Community-facing webpage where members post volunteer opportunities

Producing & sharing data about local nonprofit sector

Advocating for more equitable practices across nonprofits & community
Seeking & creating opportunities for cross-sectoral collaboration
Community-facing webpage where members post jobs

Helping social enterprises find financing

News & information about impact work to the community

Community-facing webpage where members post events

Supporting businesses to embed social purpose
Providing discounts to partner programs

Building awareness of social finance and social innovation

Other (please specify)

Helping nonprofits build more inclusive workplaces

Modelling & championing Decent Work practices
Building awareness of the UN SDGs
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NB 144 responses (20 skipped); only 589 selections, so avg of only 4.
(i.e., Some respondents chose to narrow the focus to fewer than 5.) 1



What does the community most need from us?

Community needs by racial identity

Affordable training for nonprofit workers/leaders

Seeking & creating opportunities for cross-sectoral collaboration
Helping social enterprises find financing

Other (please specify)

News & information about impact work to the community

Producing & sharing data about local nonprofit sector

Helping nonprofits build more inclusive workplaces;

Advocating for more equitable practices across nonprofits & community
Community-facing webpage where members post events
Community-facing webpage where members post jobs
Community-facing webpage where members post volunteer opportunities
Providing discounts to partner programs

Building awareness of the UN SDGs

Building awareness of social finance and social innovation

Supporting businesses to embed social purpose

Programs & supports to help small nonprofits led by underserved...

Modelling & championing Decent Work practices

Advocating for better regulatory environment
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How would you describe Pillar to your
friends in one or two sentences?

Black Indigenous people

charitable llaborati

s  sUbDOrte collaboration
P yCOmm{J”'ty HE opportunity

focus good Pillar supports local services

resources NONProfits netvor

, training
policy jmpact sector noprofits advocacy

umbrella hub connection social enterprises
operates great resource build capacity

116 responses 5




Thinking ahead, what is your vision for
what Pillar could become in five years’ time?

. organizations similar nonprofit
leading  continue strongAdvocacy wellinformation
place resources local business help servicestraining
small ision leader catalyst

space

nonprofit Goorganization
May ereate

111/ supportfocused
diverse become COIMIMUN |ty o

WOrk driven
member impact Pillar NON prOﬁtsocial programs
ISEUES Niwed mebwork voicestrengthen

role connection hub ., . .:+:
understood . i1aboration positive

. - education
advance provide bring, e

116 responses 4,




What steps does Pillar need to take in the next
two years to be on the pathway to that vision?

communication opportunities accountability

network transparentnew members
change . promote
y Programs trust leadership

advocac Pillar needs focus Continue value

leaders training

servicessupport Non p rOﬁ [ Shboard business

partnerships

staff vision Build commun |ty clear initiatives

bold ¢\ Strategic plan  relationships Offering engage

Black Indigenous programs services
diversity inclusion goals

stable

116 responses ;s



What are your questions?
What else could we try to learn?

email board@pillarnonprofit.ca

Pl LLAR .
. nonprofit network 16



